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Dear Reader,

Drager means “Technology for Life” - since 1889. Protecting, supporting, and saving lives is a key part of our
DNA. Our customers fight to save the lives of many individuals, day after day. This great purpose motivates us
every day, and it is also the standard we set for ourselves.

“We take responsibility” unites our Principles of Business and Conduct (Code of Conduct) with our Policy for
our Integrated Management System. It is based on our “Drager Personality” and includes the values that guide
us. Our products can only deliver on their promises if we and our business partners comply with these princi-
ples. It is important that we treat our customers, colleagues, suppliers, sales partners, and authorities with the
highest degree of professionalism and reliability—day in, day out. Each one of us is responsible for protecting
and strengthening Drager’s reputation around the world.

We expect our employees and business partners to do business with dignity, act with integrity, and to respect
the people and the laws of all countries in which we operate.

No code will ever be able to cover every issue and answer every question. A code should encourage us to ask
questions, raise issues, and base our behavior on our underlying values. If something does not fit in with our
values, it is the responsibility of each and every one of us to ask questions and help find a solution.
“Technology for Life” means that every day, we all take responsibility for making the world a little bit better.
We think sustainably and in terms of generations - not quarters. Sustainability is an intrinsic part of our DNA
and our company history. Actions speak louder than words. The Principles of Business and Conduct are the
basis of our daily actions and part of our system of values, for you, for me and for my Executive Board
colleagues.

| am pleased that you are interested in finding out more about our principles of business and conduct.

Best regards,

Stefan Drager
(ﬂ-&»- D~/
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“We think in generations,

Stefan Drager




The obligation to comply with
all relevant external standards
and regulations is a matter of
course for us.

Beyond that, we set our own
ambitious targets and continu-
ously drive the improvement of
our management systems.

Our employees are the founda-
tion for our success. With their
ideas and their passion, they fol-
low and improve our processes
to create added value for our

customers.

4 | Principles of Business and Conduct






Human rights

Respecting human rights is a core part of our corpo-
rate social responsibility. We have a zero-tolerance
approach to child or forced labor, as well as any form
of modern slavery or work facilitated by human traffi-
cking. We make sure that our actions do not unlawfully
deprive any person or indigenous community of their
livelihoods in the form of land, forests or waters. This
applies as much to our own companies as it does to
our contractual partners and supply chains. We do not
tolerate threatening behavior or any form of violence
toward employees in the workplace. We expect all our
employees to treat their colleagues and business part-
ners politely, fairly, and with respect.
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Diversity and equal opportunities

We see diversity as an opportunity and an invaluable
asset. A diverse workforce helps us to produce
better results. It enables us to look at things from
different perspectives and integrate these new
perspectives into our actions. That is why we strive
to achieve diversity and equal opportunities in all
aspects of our business. We consider it our duty to
combat and prevent discrimination. It is our stated
goal to comply with all relevant laws and standards
worldwide, including those relating to pay and wor-
king hours. We have zero tolerance for discrimination
based on ethnic background, nationality, gender,
religion, ideology, age, disability, or sexual identity.
We do not tolerate sexual or other forms of
harassment.

As a family-run company we strive to support all
employees in establishing a healthy work-life
balance.

Co-determination and freedom of assembly

Another key aspect of the corporate culture at Drager
is cooperation in good faith with employee representa-
tives. We lay the foundations for effective cooperation
by maintaining open and ongoing dialogue based on
mutual respect and recognition of alternative stand-
points. This approach is the only way to find solutions
to challenging situations that serve the interests of the
company while taking the needs of our employees into
appropriate consideration. In this regard, we also
respect the freedom of assembly of our employees.



Authentic




Social commitment

Our mission is to make the world a little bit better

every day—above and beyond the scope of our tech-
nology. That is why we engage in predominantly social
projects and education initiatives, contributing through
material and financial donations. Our medical and safe-
ty products, in particular, give us the opportunity to help
people in need, reduce suffering, and make rescue wor-
kers’ jobs easier. What's more, our employees also sup-
port our efforts through their own social commitments.
Donations are only made after going through a transpa-
rent approval process to avoid any suspicion whatsoever
of corruption or conflicts of interest.
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Responsible communication

We appreciate and value the trust of our employees
and business partners, as well as the public at large.
That is why we always communicate honestly and open-
ly. Statements must always be truthful, correct, and ob-
jectively demonstrable, as well as compliant at all times
with legal and ethical standards. As a rule, our commu-
nication materials must always take the cultural aspects
and context of the target market into account. Further-
more, we do not infringe on the rights of other persons
or competitors and, in particular, ensure that we are not
in violation of any trademarks or copyrights.

Political representation

We are convinced of the importance of active dialogue
with policymakers and representatives from the eco-
nomic, science and research industries, as well as civil
society. We represent our interests and contribute our
expertise in carefully selected working groups, minis-
terial committees, diplomatic representations,
governmental and financial institutions, associations,
and NGOs. We remain transparent and engage in
dialogue.
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Quality

Quality is part of our DNA. Our products and their quality must always be reliable. That's why
they are not only safe, but also long-lasting and robust. Even under tough operating conditi-
ons and after years of use, they meet the expectations of our customers.

From development and production to delivery, sales, and service, our focus is on customer
satisfaction. We listen to our customers and continue to develop our portfolio for them using
both our own and third-party technologies.

We trust in our expertise and quality, the competitiveness of our products and services, and
our innovative strength. It is therefore important to us that our employees, business partners
and the public also trust us. Our ambitious quality targets are the foundation of our Drager
quality. Our corporate culture is characterized by integrity and compliance and is crucial to
our sustainable success.
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Protecting the environment

Drager products and services help our customers worldwide to fulfill their responsibili-
ty for people and the environment. At Drager, we see environmental protection not only
as an obligation, but also as an opportunity to achieve competitive advantages through
sustainable products and resource conservation.

We optimize the resource consumption of our products over their entire life cycle,

are guided by the principles of the circular economy, and ensure that our products

have a long service life. During production, it is important to keep material and

energy consumption as low as possible: All our buildings, processes and purchased
products and services should be as environmentally friendly and energy efficient as
possible.

Drager is committed to the climate protection goals of the United Nations. As a family-
owned company, we always keep future generations in mind. We systematically measure
and reduce our CO2 footprint. We set ourselves specific environmental and energy tar-
gets and ensure that our daily activities in all areas of the company protect the environ-
ment instead of polluting it. This includes protecting land, water and air from pollution
and emissions. We provide all the necessary information and resources to achieve our
environmental and energy targets.
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Occupational health and safety

“Technology for Life” means taking responsibility for people who use and rely on
our technology. Our guiding principle also means taking responsibility for the
people who make that technology possible in the first place. Our goal is clearly
Vision Zero' - we do not accept that people are harmed in our company. We pro-
mote the safety, health, and well-being of our employees worldwide. Therefore,
we ensure safe and healthy working conditions and minimize risks in consultation
with our employees. Occupational safety and occupational medicine work hand
in hand to foster a holistic prevention and safety culture. Regular training and
communication measures are key to anchoring the responsibility for safe and
healthy behavior in the minds of all employees.
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Information security and data protection

Drager's core competence lies in the development of innovative products that
save, protect and support lives. To ensure this, we protect our knowledge, data
and IT systems against unauthorized access, data loss or unauthorized manipu-
lation. This applies both to our information and that of our interested parties.
We also treat sensitive data from authorities and government agencies with the
utmost sensitivity. We use comprehensive technical and organizational security
measures to protect our business activities that affect national security from
disclosure, loss, and alteration.

Confidentiality, integrity, and availability of information are key to our company’s
success. Each and every one of us is responsible for this. We treat particularly
sensitive data (including personal data) with the utmost sensitivity care in ac-
cordance with applicable law and implement comprehensive technical and or-
ganizational security measures. This also applies to the development and use
of applications, including Al systems (cybersecurity). We pay particular atten-
tion to avoiding discriminatory effects.



Protecting
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Safeguarding company assets

Company assets such as tools, machinery, vehicles, and intellectual property belong to
Drager. These assets have been entrusted to us for use in our daily work. We treat them
as valuable resources using them responsibly and efficiently when performing our tasks
and duties. Our goal is to maximize their value and prevent loss, waste, or unnecessary
wear and tear. We also determine when it is necessary to safeguard ideas or the results
of our work as intellectual property and maintain confidentiality to the necessary ex-
tent. It is important that we protect our company assets from unauthorized access or
personal misuse.

Gl
Accounting and financial reporting

We record all business transactions correctly, in full, and in compliance with relevant laws,
requirements, and standards. Interim reports are prepared in accordance with applicable
national and international accounting principles. Prompt publication of accurate financial
information reinforces the trust placed in Drager by investors, business partners, and
financial markets.

We provide the capital markets and the general public with precise information in a timely
manner. This applies to our regular reporting as part of our annual report, our annual finan-
cial statements, and our quarterly statements as well as to our ad hoc notifications.
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Capital market integrity

Insider trading is against the law, as is the unauthorized disclosure of inside information.
We only use potential inside information referring to Drager and its financial instruments
internally, and for the purpose of Drager business on a strictly need-to-know basis. Other-
wise, we do not pass this information on, either internally or externally—and that includes
to family members. We also do not make any recommendations based on possible inside
information.

We publish inside information immediately and correctly in the form of ad hoc notifica-
tions. This creates a level playing field for all investors, helping to ensure correct capital
market pricing, prevent abuse of the market, and strengthening investors’ and contractual
partners’ trust in Drager. We can speak openly about this information once it is published.

Cooperation with investigations

Should Drager ever be the subject of any official investigations, we stand up to our
responsibility and aim to establish a cooperative dialogue. Each and every one of us
will contribute to this within the scope of our responsibilities. We aim to learn from
our mistakes and keep reputational and financial damages to an absolute minimum.
As a result, each of us must cooperate fully with colleagues conducting internal
investigations or audits.
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Handling of gifts, invitations and other benefits

Gifts, appropriate hospitality, and invitations to relevant
events are normal in the course of business and do not
necessarily give rise to corruption. However, our hand-
books contain clearly defined rules to prevent even the
appearance of any undue influence being exerted. This
is the standard for ourselves. Transparency is absolutely
essential, alongside aspects such as appropriateness,
frequency, and timing. These rules ensure that we do not
embarrass the people we do business with or put them
or ourselves in unpleasant positions. We must pay par-
ticular attention to public officials, who are responsible
for maintaining the valuable integrity of the public sec-
tor and are subject to even stricter requirements. At the
same time, we do not act upon requests for facilitation
payments, nor do we allow any blackmail in that regard.
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Dealing with conflicts of interest

Our private interests are a constant companion. We
cannot avoid every conflict of interest, but we can
address them properly.

We respect the private lives of our employees. However,
situations in which private interests outweigh the inter-
ests of the company can damage both Drager and our
employees. That is why we expect each and every em-
ployee to take a proactive and transparent approach to
potential conflicts of interest. This is the only way to re-
solve such situations in the interests of Drager.

Preventing corruption

We have a zero-tolerance approach when it comes to cor-
ruption, whether at Drager or by third parties. We act trans-
parently and make sure corruption is prevented from the out-
set.

With our technology for life, we protect people and society
as a whole. Corruption benefits the select few who only think
of themselves. We have faith in our competency and quality,
as well as the competitiveness of our products and services.
Corruption leads to improper decision-making, dependency,
and loss of control.

We think sustainably and across generations. Corruption
harms us both in the short term and in the long term. It er-
odes the trust of our business partners and ruins our reputa-
tion.



Free and fair competition

We trust our products and services, as well as our capacity for innovation, which is
one of the reasons we conduct our business based on talent, effort, and achieve-
ment within a free and fair competitive environment.

We also benefit from the advantages competition provides. In all contacts with po-
tential competitors—be it directly or through third parties - we exercise caution. We
leverage our strong market position with care and discretion, and provide our sales
structure with the necessary room to maneuver.

Competition fosters innovation and ultimately benefits those who rely on innovative
technology for life.
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Collaborating with business partners

The way we conduct business with our business partners is symbolic of Drager. We value the fact that
our partners hold themselves up to standards comparable to our own. We take care to maintain our good
reputation, and the integrity of our business partners is equally important. Sustainable and productive
relationships, be they in sales or in procurement, are essential to our success.

Our business relationships are based on objective decisions. Criteria such as price, quality, reliability,
financial stability, capacity for innovation, and sustainability are what matter to us. This includes comply-
ing with legal and ethical business principles. We make use of competition and our negotiating skills to
achieve the best possible price/performance ratio for Drager.

In addition, we ensure that goods provided by our business partners satisfy all applicable requirements
relating to materials and their origin.

We do not allow ourselves to be influenced by the financial or personal interests of individuals. We take
the utmost care when selecting our business partners, making sure agreements are clearly defined and
documented in writing. This approach allows us to prevent the risk of consultants or agents being used to
conceal corruption payments or creating the impression of such through unofficial, verbal agreements.



Export controls, customs, taxes

We only sell or export goods if permitted to do so under export control laws. This requirement
is safeguarded through the careful definition of internal procedures. We closely monitor global
developments and the political responses to them. Here, our focus is on supporting our busi-
ness for the benefit of our customers.

We meet all legal requirements when it comes to international trade. We pay all necessary
import duties and comply with bans and restrictions on imports and exports. These obligations
are reviewed on a regular basis.

As an international company, we comply with the tax regulations of all countries in which

we operate. This ensures that we can contribute to financing infrastructure and government
spending in these countries.
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Anti-money laundering

We ensure that no payments are received or made for the purpose of laun-
dering money from criminal sources. We identify suspicious transactions and
assess their legality. If necessary, we stop such payments and report them to
the authorities.



Support and



At Drager, we believe that transparency and openness are essential for fostering positive change and creating a respectful and fair work environment. Asking questions and communicating clearly
and openly about vulnerabilities or potential problems helps Drager and us. That is why it is vital that everyone commits to our speak-up culture. If we become aware of any violations or suspicions,
we take responsibility and report them to the relevant person or function.

We have a zero-tolerance policy towards retaliation against employees who, acting in good faith, report potential misconduct, provide information, or assist in internal investigations. We protect
those who report concerns just as we protect the legitimate interests of those affected by a notification.

. @

Guidance and support

Sometimes doing the right thing is easier said than done.
If we are ever in a situation where we are not quite sure
what to do next, we should ask someone for advice or
assistance. At Drager, there are many ways to help us
come to the right decision in the end, for example

+ OUr managers

- local or regional HR representatives

- Compliance Helpline: compliance@draeger.com or
local compliance representative

- employee representatives
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Self-assessment

We can also help ourselves by asking the right questions
to better assess and evaluate situations. Answering
these questions not only helps us, but it can also
support us in dialogues with others to whom we wish

to confide:

- Have | considered and weighed all relevant
concerns?

- Would | stand by my decision if it became generally
known?

- Do | support the same decision in comparable
cases?

- Would | accept my own decision if | were affected?

- What would my friends and family say about my
decision?

Speak Up

Our system for reporting concerns also includes the
Drager Integrity Channel, which we can use when direct
contact appears inappropriate:

. Available 24/7

- Accessible globally

- Confidential, offering anonymity with a mailbox
option
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